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Job title Head of Marketing  

Responsible to Managing Director  

Direct Reports Marketing Assistants, Marketing Executives 

Role summary The Head of Marketing leads JUMP's marketing team and function, with line 
management responsibility for Marketing Executives and Assistants and full 
accountability for their performance and development.  

As the main point of contact for all marketing contracts, they build strong client 
relationships while working closely with the design and development teams to 
bring a marketing perspective to projects across the business.  

As a member of the Senior Management Team, they own the marketing budget 
and KPIs, support the SMT in implementing JUMP's business strategy, and 
deliver monthly reports on marketing performance and new business.  

The role combines hands-on delivery of social media marketing and advertising, 
content creation, copywriting and blog writing, email marketing, SEO support, 
and campaign idea generation and management with the strategic leadership 
needed to grow marketing presence and client activity. 

Key responsibilities  Team leadership 

• Line manage the marketing team, ensuring effective performance, planning 
and allocation of work and tasks, and day-to-day people management 

• Support the ongoing development of the marketing team through 121s, 
Personal Development Reviews and individual development plans 

• Stay current with marketing trends, tools and best practice, sharing relevant 
knowledge with the team 

• Encourage collaborative working across the marketing team and with the 
wider business. 

Client accounts 

• Act as the initial main point of contact for all marketing contracts, building 
and maintaining strong client relationships 

• Develop individual marketing strategies and plans for key clients, and plan, 
pitch and obtain client buy-in for these 

• Work closely with the design and development teams on projects, bringing a 
marketing perspective to ensure campaigns and briefs meet client and 
business objectives 

• Implement and monitor client contracts and team time spent on each client 
and deliverable 

• Make decisions and guide the marketing team on client marketing activity 
across multiple channels.  

Brand and strategy 

• Understand and follow JUMP's business strategy, ensuring marketing activity 
supports it 

• Understand business goals for both JUMP and key clients, translating these 
into marketing actions, strategies and plans 

• Develop JUMP's marketing strategy and deliver awareness-raising and 
converting activity within the marketplace. 
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Budget and performance 

• Own and manage the marketing budget, ensuring effective, accountable 
allocation of spend across activity and channels 

• Set and own KPIs and targets for the marketing team and campaigns, 
tracking and reporting on performance against these 

• Accountable for developing and implementing JUMP's annual marketing 
calendar and key marketing projects, on time and within budget. 

Senior Management Team and business development 

• Be part of the Senior Management Team, contributing to wider business 
decisions and direction 

• Produce monthly Senior Management Team reports on marketing 
performance, KPIs and new business 

• Support with proposal writing for JUMP new business. 

Marketing activity delivery 

• Content creation and delivery across a range of online and offline channels 

• Review all work produced by the marketing team. 

Key deliverables  

 

• Annual marketing calendar and key marketing project plans, delivered on 
time and within budget 

• KPI and target reports for the marketing team and campaigns, both client 
and JUMP 

• Client campaign performance reports, including data analysis, insights and 
recommendations 

• Content strategy and content calendar across on and offline channels, 
designed to drive engagement and conversion for both client and JUMP 

• Individual marketing strategies and plans for key clients 

• Marketing collateral and proposal support for new business pitches 

• Regular internal communications with clients and the marketing team. 

Essential experience  • At least 5 years' experience in a marketing role 

• Experience managing a team 

• Experience of multi-channel marketing activity including social media 
marketing (organic and paid), email marketing, blog writing, copywriting, and 
SEO practices 

• Experience of task management processes and tools 

• Experience of relationship management and getting things done through 
others, including brief writing 

• Experience with analytics and using platforms to draw analytics and create 
inferences from the analysis 

• Experience creating multi-channel marketing strategies and plans based on 
business goals 

• Experience presenting analytics and progress updates to clients.  
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Desirable experience • Degree in Marketing, Communications, Business, or related subject 

• Experience within a senior or team management capacity 

• Experience in an agency environment 

• Experience managing client contracts or accounts 

• Experience working alongside design and development teams on integrated 
projects. 

Required skills  • Strong analytical and project management skills 

• Excellent written and verbal communication skills 

• Campaign idea generation and management 

• Content creation across a range of on and offline channels 

• Flexible and adaptable approach 

• Leader of people 

• Able to manage numerous projects and clients at one time 

• Excellent communicator, able to translate ideas and bring them to life. 

Benefits include  • Salary range is £41,000-£45,000 depending on experience 

• This role is based in our offices in Newcastle upon Tyne, with a minimum of 3 
days in the office required 

• Company contributory pension 

• Profit share scheme  

• Company Health Cash Plan membership  

• Generous holiday package including your birthday  

• Apple MacBook laptop  

• Bike to work scheme  

• Access to our 'self-improvement fund' where you can claim up to £150 a year 
to spend on advancing your skills or knowledge or learning new ones  

• A supportive team who values their employees 

• Monthly staff socials 

• A phenomenal culture in which to shine and flourish 

• City Centre location. 

 


